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Winners in a low
carbon economy




Investments in Urban areas to provide essential services next 30
years

US $255 Trillion

> What % of that investment can/must be invested
in low carbon solutions instead of traditional
carbon intensive solutions?
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A Joint initiative of ETNO and i INFORMATION & COMMUNICATION TECHNOLOGY FOR CO, REDUCTIONS

* The private sector and civil society, in dialogue with governments, have an important
consultative role to play in devising national e-strategies...
Government, civil society and the private sector are encouraged to initiate actions and
implement projects and programmes for sustainable production and consumption...”

Werld Summit on the Information Society, WSIS
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ACTION

2-4Mt CO2e*/
Highest control
Reduce
HP-owned
operations
footprint

* Maximum addressable footprint. Order of magnitude.

Develop products and
services that will reduce
the footprint of the rest
of the economy

HP-

owned :
opera- climate

tions strategy

Up to 30,000Mt CO2e* /

’ ( . Lowest control
Policy and
LEEHER | Advocate for effective public
Loy policy to enable the
transformation of the economy to
low-carbon
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Calculation interface for companies using low carbon IT solutionss
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Global CO: savings
from the use of IT senvices instead
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Virtual mestings
Include feedbacks
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Ina Smart Worid, support for low-carbon 1T use is Vour
part of effective climate change policy that promotes G
cross-sector collaboration. Suppliers and users Rany:
actively offer and pursue solutions such as flexible ‘

work and virtual ings. Effecti llak jon

ensures implementation.
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Environmental Basics Supply Chain Basics

[Source: Gartner and WWF

. Al Rghts serve) Gartner.

1.1 Remote control system for street lamp, Hangzhou, Zhejiang Province
2. Smart buildings
2.1 Remote monitor of city heating system in Hebei Province
3. Smart appliances
3.1 [Any control of appliances like smart use of Air conditioners?]
4. Dematerialization of Services

4.1 Mobile Newspaper

4.2 Automatic services for customers

4.3 E-payment

4.4 Mobile-governance in Shenzhen

4.5 Mobile — tax inspection

5. l-optimisation

5.1 Agricultural irrigation monitoring in Hebei Province [Maybe]
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What make low carbon IT a potential winner

Goal
Driver
Responsible

Focus

Climate change

Approach

Problem Opportunity
Low risk/ Low cost  Satisfying needs/New revenues

Media/Legislation New markets/Customers
PR/CSR manager  Planning/SMT/CEO/Board
What is easy to see/ Where the company’s impact
legal responsibility  is the most significant and
where money can be made

Reduce internal CO, Help society to reduce CO,

Reactive Proactive







